





N HTU ZZI Italian style for Irish homes. Diamond Living’s stunning new flagship store has opened its doors in Beacon South Quarter,
Sandyford. Visit our new store to see the exclusive Natuzzi range of sofas, coffee tables, wall cabinets and rugs. Invite the height
of italian quality and craftsmanship into your home. Our excellent range of dining, bedroom and children’s furniture is also in store.

Diamond Living. Where outstanding design costs less.

Unit C1, Beacon South Quarter Retail Park, Sandyford Ind. Est., D18. Airside Retail Park Swords, Co. Dublin E.P. Mooney Retail Centre Longmile Rd, D12
LoCall 1850 450 844 www.diamondliving.ie LoCall 1850 45 44 43 LoCall 1850 45 44 44

Natuzzi Diagonal Sofa

Diamond Living
Nat Advertising
Ocean Advertising & Brand Imagination




As part of my position in
Ocean Advertising | was
working on a range of designs
for Diamond Living. One of
which was a brief to create a
series of advertisements for
'House and Home' magazine

advertising their Natuzzi range.

Natuzzi is designer, high-end,
luxurious furniture. My aim

was to put the focus onto the
furniture, rather than trying to
shout the message. | created

th

NATUZZI

a clean and stylish layout that
emphasises the product. The
use of subtle typography in
conjunction with the stunning
photography firstly highlights
the Natuzzi range, and then the
Diamond Living brand. There is
just a small splash of Diamond
Living's brand crimson to give
the whole page a lift, and

a very clear message as to
where the Natuzzi range is
available to consumers.

Diamond
Living

Diamond Living
Natuzzi Advertising
Ocean Advertising & Brand Imagination
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Groom Identity



This is an identity which

| created during my work
experience at Capiche Design.
Groom is a new men's health
spa, which is being integrated
into the already existing and
successful barbershop Fat
Tony's. For this project there
were two objectives: to create
a unique and fresh design
across a range of mediums
while avoiding alienation of the
existing clientele. The solution

Is a modern and recognisable
logo, appealing universally to
all customers. The crisp lines
and clean colour scheme help
to enhance the design. It is
sophisticated, timeless and
effective. For this project a
letterhead, business card,
brochure and in-house full
height wall banners have been
produced.

Groom Identity
Work Experience Project
Capiche Design
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McNally offer consumers

a wide range of furniture

by high-end brands that are
stylish, elegant and of the
highest quality. | was asked
to create an Ab leaflet that
both reflected these qualities,
while also presenting a taster
of each brand on offer.

The result is a double-sided
tri-fold leaflet that uses

crisp McNally black along
with thick lines using each
brands’ primary colour.

In order to grab people’s
attention the photography
takes precedence over the
information but | have used
white space to then draw the
eye towards the brandnames.
The type is ultra-modern and
sleek in appearance, which
reflects the overall look and
feel of the furniture.

McNally
Promotional Leaflet
Ocean Advertising & Brand Imagination



The fitz-Carfion, Powerscoart, Courty Wicklow,
Powerscourt Extate, Enniskerry, reland.

relax // indulge // refresh

introducing executive chef
peter zampaglione

Sometimes it's the litde things that inspire a growing boy to follow a dream. In the case of
Peter Zampaglions, it was a tomato. But not just any tomato.

“As a child, T would help my grandmother Nicaling take care of our vegetables and
iraits,” Chet Zampaglione says. "But one day, she helped me pick sun-warmed tomatoes off
the vine and she pulled a small bottle of salt from her pocket, . we ate them rght there in
the field. [ can sull taste them.”

Tt is this memory and his love for the lavors of the earth and sea that Chef Zampaglione
brings to The Ritz-Carlion, Powerscourt whers be has been appointed as executive chef
overseeing all aspects of the resort’s culinary offerings, Guests of the hotel will have many
divine options available 1o them when the hotel opens in October including:

= Gordon Ramsay at Powersoourt » MoGill's Traditional Irish Pub
= The Sugar Loaf Lounge = Private Dining and Banquets
= The Spa Café

royal indulgence » the hottest

Guestsof The Ritz.Caton, Poerscourt are october opening ticket in town

mvited to experience a unique warkd T,

where nothing is overlooked, where their We are excited 1o announce that our doars x

every nead Is catared for. From bath WAl i iy ooty o Dl e ik wel g L] meetlng‘s &
already accepting reservations from guests al s

butlers to technology butlers, the resort's

ladies and gentiemen will ensure your over the world, To book your stay contact your Spe(ﬂal events

travel professional, call +353 (0)1 274 B3EE or

stay Is memorabla, comiortable and truly &
wisit ritzcariton.com

remarkable. At this wonderfully kish resort,
you're sure to refresh and relax,

ESCAPE TO THE COUNTRY
A calming, scothing journey designed spacically  you for the day ahead, Beginning with 3 jet lag

= spa delights

| to achieve a state of ultimate relaxation and elminator and massage, this treatment targats
j el franquility. This programme includes a salt and areas of stress and tension in order to restore
JE ol bady scrub, a de-stressing massage and is balance, A refydrator rescue facial regenerates
I finished with an intenshve facial, dry, dehydrated skin and soathes and heals.
For further information please call +353 (0)1 274
TRAVELERS' REST 9710 or email powerscourtspadritzcarton.com

Allow our therapists to assist you in combating
the effects of travel and strass. Allow us to lull
you Into a restiul night's sleep o re-anargise

) . v THE RITZCARITON
destination // powerscourt

Ritz Carlton
Powerscourt Newsletter
Ocean Advertising & Brand Imagination



The Ritz Carlton is world-
renowned for its luxurious,
elegant hotels. Powerscourt
Is home to the newest in

the Ritz collection of hotels
worldwide, and as such

they needed a newsletter

to spread the word to their
customer database. The aim
of the newsletter was to make
people aware of the new
hotel, and to encourage them
to stay in the opening week.

The layout that | created is
dynamic while still feeling
structured within a grid. The
use of thick lines and coloured
boxes intermittedly, moves
the viewers interest from
one section to another. By
combining a sans serif with a
slab serif you get a sense of
classic luxury, coupled with
minimalistic modernity.

unwind // savour // enjoy

_the hottest ticket in town

perfectly packaged

To coincide with our grand launch in October, we are delighted to announce details of our special opening
opportunities. To book your stay contact your travel professional, call +353 (0)1 274 8388 or visit ritzcariton.com

enliven the senses racing Cledte your own

* Staring from £955 per couplé sharing « Starting from €525 per cougle sharng '.:!K|Jl.-!i!7}]=."':'

« two sublime ovarnights = dinner for two on cne g 2t . Room rates starting

= a divne bieakfast daily * ovemigtt in the mosi comiortadle mﬁﬂmﬁmmﬂu:
3 choics ger pérson of a romd of goit Snownnes Rt The Fitz Carton, Powerscout.
or a traatmont at ESPA * RitzCarkon buffet breaktast for two Ritos e also mvailable in ceher
« cinnr for b on cew evening at I e :;“;n:csm:mm‘u
Gordon Ramsay = Top leve! panoramic sesting for bwo a the

Chiistmas Festival at Leopardstown Race Course

All Pachages ! The Ritz-Carlten ane subject to avalability,

2 rizcationcom

gather // relax // celebrate

meetings & special events

Mr. Tobias Schoch, director of
meetings and special events

Ms. Cladagh Larkin, meotings and
spacial events manager

gseeking talented people

There e riany opporunities svslabie st
The RitzCarhon, Fowarscourt for talernted

ladies and gentiamen wha are iterested in
pursaing & caneer in the hospilality industry,
Tofind out more, pleass contact the Human
Resource Deot. oa +353 001 274 5400 or emal
povwer sCour tuman escuresritrcarion.com

Ritz Carlton
Powerscourt Newsletter
Ocean Advertising & Brand Imagination
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Kube sell cheap kitchens

and other furniture sourced
from Germany. They pride
themselves on being good
value, but also great designs.
In light of this | was asked

to create a piece of POS in-
store which displayed many
interesting facts about Kube
and about Germany.

The existing POS in Kube is

large, vibrant and humourous.

| wanted to keep the piece
light-hearted and big to

grab peoples attention. The
design is made up of large
square mdf panels with
alternating images and fun
facts. The squares reflect the
Kube logo. On top of these
panels are speech bubbles
with either a question or
statement on them. The
speech bubbles make it
more personable and engage
people passing by. Overall
the design is informative,
playful and stands out.

German

wares all
over the
world

Kube
Wall of Facts: in-store POS
Ocean Advertising & Brand Imagination
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NOVEMBEN 10-11

o O Get a new Opel in your drive and
A YAI' oﬂI‘_T 4 Antar, €200 in your shopping trolley.’

Opel
Advertorial for Sunday Independent
Ocean Advertising & Brand Imagination



| designed this four page
advertorial layout for Opel
which was printed in the
Sunday Independent. This
was a challenging project as
| came across many different
obstacles. For instance,
fitting in @ huge amount of
information without leaving
white space, keeping within a
strict grid, colour profiling for
the newspaper and adapting
the entire layout to fit on an

A3 version to be given to local
Opel dealers without losing
any of the information. | also
designed the banner ads

at the bottom of each page

- each requiring their own
unique style, while remaining
in keeping with Opel brand
attributes.

Opel
Advertorial for Sunday Independent
Ocean Advertising & Brand Imagination
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{PERSONAL DETAILS}

Name Sarah Gleeson

Address Dublin 6 (available on request)
Mobile 087 285 8751

Email sarah@sarahgleeson.com

Website www.sarahgleeson.com

{EDUCATION}

BA (Design) Visual Communication

DIT 2003 - 2007

During this four-year full time course

| acquired a range of skills. | formed a
comprehensive grounding in computer
applications and learned the rules

of typography and graphic design.

We also studied a variety of subjects
including illustration, photography and
printmaking.

Leaving Certificate: 470 points
Muckross Park College 1997 - 2003

{EXPERIENCE}

Ocean Advertising & Brand Imagination
Junior Designer 2007 - 2008

Here | got the opportunity to

broaden my skills as a designer
working on a wide range of projects
including identities, flyers, signage,
advertisements and brochures.

| was able to work on designs from
concept to finished piece which helped
hone skills such as choosing the right
stock, colour selection for both print

and screen, and creating an eye for
detail in artworking, print proofing and
colour adjustment. | got the opportunity
to work with many high-profile clients
such as Opel, Diamond Living, McNally,
Ritz Carlton and Tiger Beer.

Vico Bar Cafe

Freelance 2007

| created an identity for a new bar called
Vico Bar Cafe. | was commisioned to
design a logo, and later convinced the
owner that he would benefit from the
design of business cards, menus and
uniforms.

Photographer Fintan Kennedy
Freelance 2006

Produced a unique and individual
business card which highlighted Fintan
Kennedy's talents as a photographer.

Aware

Freelance 2006

| had the opportunity to work closely
with the head of this organisation when
| was commissioned to design a new

brochure on the topic of ‘Depression
in the work place’.

Dara Creative Communications
Intern / Freelance 2005 - 2006

Dara Creative Communications

is an award winning Irish design
consultancy. My position here
developed from basic tasks to full
projects. | was given the opportunity
to work on designing pieces for many
reputable companies such as the
Higher Education Authority and the
Dublin Chamber of Commerce. My
knowledge of design was broadened
here including typography, brand
design, brochure design and | also
learned how to use Adobe InDesign.

Capiche Design

Work Experience 2005

Capiche is a small but experienced

graphic design company. As part of
my work experience | was asked to

design a logo, stationary and in-house

branding for a new men'’s spa called
Groom. | was also given the

opportunity to create alternative layouts
for the JWT 2006 Summer Holiday
brochure. | also took responsibility for
image research, competitive analysis
and investigating printers’ costs.

{SKILLS}

Macs & PCs

Adobe Photoshop CS3
Adobe lllustrator CS3
Adobe InDesign CS3
Quark Xpress
Macromedia Freehand
Microsoft Powerpoint
Microsoft Word
Microsoft Excel
QuickCut

PageStore

all artwork & photography copyright © Sarah Gleeson 2007



